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Organization looking for support

By ANNE MARIE Di BERNARDO
Gazette Writer

Have vou ever felt Jike taking your TV
and throwing it out the window? Do you
find the moral climate of primetime tele-
vision violating or unsuitable for all fam-
ily members? If you shudder. fumble for
the remote. or strike upirrelevant conver-
sations in an awkward atlempt to divert at-
tention whenever sexually explicit mater-
tal invading your home measures indecent
on your moral Richter scale. take heart —
there is hope.

The Parent Television Council (PTC) is
4 non-partisan. non-profil, grassroots or-
ganization dedicated (o promoting “fam-
ily-fricndiv™ television by targeting corpo-
rate sponsors and holding them account-

able. Their strategy to clean up TV is ac-
tion-oriented and involves rescarch. cdu-
cation. and motivation, Presently. there are
eight PTC chapters throughout the coun-
iry, and they are growing rapidly. Miami
Springs resident Miryam Knigge is the
Chapter Director of Miami.

“I'was drawn to the PTC because it ap-
peared to be an organization of action.”
said Knigge. “They facilitate our efforts to
make our voices heard by providing us
with the information we need to contact
those who can make changes in television
programming. When advertisers are aware
of the public opinijon, they are usually re-
ceptive. It is just a matter of occasionally
taking a few minutes in order to make a
difference and improve our socicty.

N

“We need people to speak up and voice
their concerns! The PTC is just the vehicle
that can assist them in that endeavor.” said
Knigge.

So, who can qualify what is suitable en-
tertainment for family audiences? Accord-
ing to Knigge, there have been numerous
studies which prove that television has
negatively affected our culture., especially
our children.

“The latest includes a recent study by
Emory University in which researchers
concluded that teenage girls who watch
long hours of rap vidcos are more likely to
engage in high-risk behavior.” Knigge
saul, “The PTC believes that parents have
the greatest responsibility regarding moni-
toring the viewing habits of their children.

: P0|NT TAKE":Mynam ngee makes her opinibﬁs known at the carnival.”

however, the entertainment industry, as
well as the advertising community, must
also take responsibility for the vital role
they play in shaping America’s culture.”

Knigge said the PTC’s mission echos
the sentiments of a rapidly increasing pop-
ulation of concerned parents.

“We have over 700,000 members na-
tionwide and are still growing, The PTC is
the largest organization dedicated solely to
improving the content of primetime (fam-
ily hour 8 - 9 p.m.) television program-
ming by restoring responsibility to the en-
tertainment industry.” said Knigge.

Miami Springs residents and parents
Michelle Sutton and Lilian Ortega are
concerned about the plunging moral fiber
that television seems to exall. They said,
“Sometimes it’s 0o late to arab the re-
mote — it’s already out there...and he-
cause the kids sec it on TV, they think it is
normal.”

Sutton admits. “There is a lot of pro-
gramming dealing with maturce subject
matter that is on while the kids are stil] up.
between 8 p.m. and 10 p.m. which address
issues they don’t understand such as ho-
mosexuality...we all get embarrassed.™

Ortega says, “It’s also in comedies, |
don’t watch a lot of TV but when 1 do. |
like 10 Taugh. T find the material presented
while the kids are still up, between § p.m.
and 10 p.m. is a little 100 coarse. Some-
times the kids will ask questions that raise
issues that I'm really not ready 10 address
because they aren't age appropriate.”

Ortega’s son, Stefan, is 12 years old.
He admits that sometimes he has to getup
and run into the kitchen because he gets
uncomfortable.

See PTC, page 12






