PARENTS TELEVISION COUNCIL
DALLAS/FT. WORTH CHAPTER
PO BOX 271597
Flower Mound, TX 75027-1829
(800) 850-7853

TELEVISION
COUNCIL dfwchapter@parentstv.org

Thank you for your willingness to help the Dallas/Ft. Worth Chapter of the Parents Television
Council watch and evaluate a core educational program that is aired in our community. Our
chapter is very concerned about the quality of programming being aired for our children. When
completed, this project will provide feedback for broadcasters and parents in our community on
how well our local stations are providing core content for children in our viewing area.

This packet should contain:
+ 3 copies of Core Programming Episode Evaluation (2 page form)
+ 1 copy of DFW Chapter PTC Core Programming Final Evaluation form
+  Copy of Core Educational Programming Evaluation of the local DFW Stations Overview

You will be evaluating (name of program)

This program airs on station

Please return completed forms by (date)

Please read all attached information before evaluating this program. The more familiar you are
with the Children’s Television Act, which includes the mandate for local stations to provide core
programming for children, the better prepared you will be to accurately evaluate this program.
You will need to watch and evaluate three episodes of this program. You will fill out an episode
evaluation form for each episode watched. After you have watched all three episodes you will fill
out the final evaluation. Please return all completed evaluation forms when finished.

Please don’t hesitate to contact me if you have any questions or need additional information.

Elizabeth Solomon
DFW Chapter
Education and Community Outreach

”Bwaa@e our children are wafoé/}(f/, ”



Core Programming Episode Evaluation

Use this form to evaluate a single episode of the core educational program you have been assigned
to watch. You will need to watch three episodes of the same program and fill out an evaluation
form for each episode. Please evaluate each episode according to the following criteria. Also,
please track the amount of time spent airing commercials during each episode. Be on the look out
for “host-selling” immediately before and after each episode. You will be grading five different
areas on a scale of 1 to 5; 5 being highest, 1 being lowest. Circle the number that you feel best
describes this episode, and note examples of objectionable content.

Name of PTC Volunteer:

Station:

Name of Program:

Title of Episode:

Date Aired:

Educational Value: Evaluate the educational value of this episode. Would a child under 16 learn
valuable information from watching this episode? Would this episode contribute to the overall
education of a child under 16 years old?

1 2 3 4 5

lowest highest

Notes or comments:

Moral Value: Evaluate the moral value of this episode. Are the values portrayed in this episode
consistent with the community standards of our viewing area? Are characters respectful towards
each other? Do they respect adults? Do they use language appropriate for children under 16 years
old to model?

1 2 3 4 5

lowest highest

Notes or comments:




Core Programming Episode Evaluation page 2

Relevance and Appeal: Evaluate the relevance this episode. Was information relevant to
children under the age of 16?7 Was material presented in a way that children would find this
program appealing?

| 2 3 4 5

lowest highest

Notes or comments:

Parental Value: Evaluate the parental appeal of this episode. Would you want your own child to
watch this show? As a parent, do you believe this program would be educational and appropriate
for your child?

1 2 3 4 5

lowest highest

Notes or comments:

Advertising and Marketing: Amount of time spent on advertising including previews for other
programs was minutes. Do you feel this is an appropriate amount of commercial time?
Were ads appropriate for children who would be watching this episode? Were previews for other
programs appropriate for children watching this program? Was there any host —selling
immediately before or after episode? (A program with less commercials would get a HIGH score;
a program with more commercials would get a LOWER score; host marketing would LOWER
score)

1 2 3 4 5

lowest highest

Notes or comments:




DFW Chapter PTC Core Programming Final Evaluation

Use this form to give a final grade to the core educational program you have been assigned to
watch. Please make sure you have watched three episodes of this program in order to accurately
evaluate. Use the episode evaluation forms to evaluate each episode, and then assign average
scores from each area on this form. Our goal is to evaluate how well this program meets the
educational needs of the children the program targets, and to evaluate how well this program
follows FCC guidelines for marketing to children.

Name of PTC Volunteer

Station:

Name of Program

Dates Watched: 1)
2)
3)

Please circle the average scores in each area from the three episodes you evaluated on this
program:

Educational Value Average Score : 1 2 3 4 5
lowest highest

Moral Value Average Score : 1 2 3 4 5
lowest highest

Relevance and Appeal Average Score : 1 2 3 4 5
lowest highest

Parental Value Average Score : 1 2 3 4 5
lowest highest

Advertising and Marketing Average Score: 1 2 3 4 5
lowest highest

FINAL OVERALL GRADE: 1 2 3 4 5




Core Educational Programming Evaluation of the Local
DFW Stations Overview

In 1990, Congress enacted the Children’s Television Act (CTA) to increase the
amount of educational and informational programming available on television.
CTA requires each broadcast television station in the United States to serve
the educational and informational needs of children through its overall pro-
gramming, including programming specifically designed to serve these needs
("core programming"). It also limits the amount of time broadcasters may
devote to commercial matter during children’s programs.;

We are pleased that the Children’s Television Act exists, however we are very
concerned that each network affiliate is responsible to decide what constitutes
appropriate core content. The FCC requires stations to file a list of core pro-
gramming, but the FCC does not approve or disapprove of each station’s
choice of core educational programming. This is like the fox guarding the
henhouse so to speak.

The DFW Chapter of the Parents Television Council leadership team will evalu-
ate the current programs offered as core programming for children by the fol-
lowing stations: KDFW - FOX affiliate channel 4; KXAS - NBC affiliate channel
5; WFAA - ABC affiliate channel 8; and KTVT - CBS affiliate channel 11. We
will watch and evaluate each show submitted as core programming on each of
these stations. We will give each show a grade of A,B,C,D, or F based on the
following five areas:

+ Educational Value

+ Moral Value

+ Relevance and Appeal

+ Parental Value

+ Advertising and Marketing

Our goals in completing this evaluation are:

+ To educate parents in the DFW area on core content programming.

+ To ensure that local broadcast stations are following the guidelines of the
Children’s Television Act.

+ To work with local broadcast stations to improve core content program-
ming for children.



Core Educational Programming Evaluation of the Local
DFW Stations Overview Cont.

Core Programming:

"Core Programming" is programming specifically designed to serve the educa-
tional and informational needs of children ages 16 and under. To satisfy the
"core programming" definition, a program must also be:

+ aregularly scheduled weekly program,
+ at least 30 minutes in length,
+ aired between the hours of 7:00 a.m. and 10:00 p.m.

+ identified as Core Educational Programming by use of a logo or announce-
ment at the beginning of the program,

The FCC’s rules limit the amount of commercials which may be aired during core
children’s programming to 10.5 minutes per hour on weekends and 12 min-
utes per hour on weekdays. These limitations are prorated for programs that
are shorter than one hour in duration.,

What is host- selling?

The FCC's rules prohibit “host-selling” which is any character endorsement that
has the effect of confusing a child viewer from distinguishing between program
and non-program material. In other words using the same characters in com-
mercial advertisements that appear in the immediately adjacent children’s pro-
gram is considered host-selling., For example the character “"Dora” could not be
used to market any products immediately before, during or after the program
“Dora the Explorer.”

Sources:

1 http://lwww.fcc.gov/cgb/consumerfacts/childtv.html
2 http://www.fcc.gov/parents/commercials.html



